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ABSTRACT. The Goutte d’Or neighborhood of Paris has long been seen as an impover-
ished yet colorful quarter of the city. In recent years, it has also developed a reputation
as a center for immigrants. Three populations now share the neighborhood: the Euro-
pean French, the Maghrebi immigrant population and their children, and the newest
population of migrants from former Francophone colonies. This paper examines how
the Goutte d’Or’s social and ethnic identity is revealed in the built environment and in
its social and economic activity. This neighborhood demonstrates how different commu-
nities and place identities coexist. It also shows how global networks of migration,
exchange, and visits infuse local places. The Goutte d’Or distills many aspects of French
immigrant identities, providing an example for increasing numbers of immigrant neigh-
borhoods in France and across the world. Keywords: place-making, place identity, Paris,
ethnicity, landscape, immigration

We know that places develop distinct identities, even personalities that go
beyond a simple accounting of their characteristics. How then are these places
“made” and how does population change—resulting from immigration, the
exodus of existing groups, impoverishment, and gentrification—transform
existing place identities? Place-making begins with the built environment, the
landscape of buildings, streets, signs, and physical features through which a
place is easily recognized and which can transmit considerable meaning to both
insiders and outsiders. Places are also made through the daily practices of
socializing, shopping, walking, working, hustling, and worshipping. Place iden-
tities are rarely fixed in time as the influence of the past seeps into the present.
Moreover, places do not exist in isolation but are surrounded by other places
that bring the place identity into relief. Finally, there is no singular place iden-
tity as each place comprehends multiple meanings defined by different social
networks (Massey 1991).

These elements of place identity particularly enhance our understanding of
those urban neighborhoods that have achieved iconic status as a result of a
strong and continued ethnic presence. Paris is often considered to be a city
composed of comfortable neighborhoods surrounded by poor, immigrant-dom-
inant suburbs, an image intensified by the riots of 2005. But this picture, taken
at a very broad scale of resolution, is misleading. There are many wealthy sub-
urbs and there are also many struggling immigrant quarters within Paris. Of
these city neighborhoods, the Goutte d’Or is among the most distinctive.
Tucked between the tourist attractions of Montmartre and the railroad tracks
shooting northward from the Gare du Nord railway station, the Goutte d’Or
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neighborhood has a significantly more “popular” profile than most of the rest
of Paris. It is also a neighborhood framed in the popular imagination by its
social problems: alcohol, drugs, prostitution, and petty criminality. And
increasingly significant, the Goutte d’Or is now known as the most ethnically
distinctive neighborhood in Paris, replete with Maghrebi and West African
immigrants.

Despite carrying a defined identity in the French imagination, the Goutte
d’Or is not a ghetto by any current definition. It does not share the shockingly
high levels of segregation found in many U.S. neighborhoods and is far more
diverse than the most isolated of the Parisian banlieues. Within the smaller
spaces of the neighborhood, different types of people live side by side. The
communities inhabiting this neighborhood appear to be at relative peace with
one another; there are no heated conflicts as observed in other ethnically
divided neighborhoods. Yet places may be contested more implicitly, by the
differences in communities, perceptions, and activities that define a place on
separate terms. The combination of immigrants, their children, and the Euro-
pean French who continue to live and shop in the Goutte d’Or has created a
cultural m�elange within which each ethnic group forges its own social networks
and activities.

In this paper, we discuss the evolution, the cultural distinctiveness, and the
diversity of the Goutte d’Or neighborhood. Overarching our discussion is the
notion that the Goutte d’Or is a place that has transformed and developed
multiple and overlapping place identities. The Goutte d’Or continues to cut a
popular profile, but also a newly ethnic profile that accommodates the
imprints of three separate populations. The intermingling of and separation
between Goutte d’Or’s communities are evident along some of the major shop-
ping streets, notably rue Poulet. Based on observations and interviews, com-
merce along this street demonstrates the place-making of different cultural
groups and the degree of interaction that exists between members of these
populations. From this evidence it is clear that the Goutte d’Or has evolved
into a neighborhood where people and actions are embedded within much
larger networks.

PLACE AND PLACE-MAKING COMMUNITIES

Among geographers, the difficulties of concretely defining place are well known
and legion (Castree 2003; Creswell 2004). Richard Hartshorne (1939) considered
place to be more of a mosaic, attributes assembled in a specific way. This more
circumscribed view of place has been superseded by the understanding that,
while place can still be considered specific, it is nearly always host to a variety
of different identities and these identities always call out to larger global forces.
In Doreen Massey’s words, the character of a place “can only be constructed by
linking that place to places beyond” (1991, 29). Places relate to their contexts –
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but these contexts can be wide ranging. A place “boundary,” such as it is,
remains porous to surrounding influences.

Places are more than objective entities imbued with simple sets of attri-
butes. They also include the people who live within them (Adams and others
2001). Yi-Fu Tuan (1974) was among the first geographers to delve into the
types of emotions evoked by places—the connection people feel when they
inhabit, visit, or even consider a place. Edward Relph (1976) discussed how a
sense of place can be snatched away and Peirce Lewis (1979) affirmatively
defined a sense of place as a shared experience that may come about from cer-
tain buildings, stores, monuments, and people who inhabit that place. Missing
from this definition is the idea that “sensing” a place may depend on who is
doing the sensing. Lewis’s complaint that the South has lost much of its “gen-
tility and humanity” may be understood differently among those who cheer the
easing of hard-edged racism. Different sensibilities are likely to arise with sepa-
rate communities, because places are often riven by internal conflicts (Massey
1991). Moreover, insiders perceive a place differently than outsiders (Buttimer
1980). Just as each place is to some degree or another “contested,” so will it
evoke separate sensibilities.

Within the planning community, place-making involves creating interesting,
even provocative places that stem from the resources, idiosyncrasies, and goals
of the community (see Project for Public Spaces, 2013). Planners seek to deliver
a geographical product consciously designed to create a positive effect, recreat-
ing intentionally what arises organically (Post 2008). Historic preservation, a
most self-conscious attempt at reconstructing a sense of place, preserves one or
two aspects of memory. But it can also produce an ideal, commodified place
that can be rather sterile in its essence (Farrar 2011).

Ethnicity and ethnic identity would seem to be natural counterparts to
place-making. Places have been transformed as new groups have entered the
urban milieu. The development of new urban religious landscapes in Chicago
as Islamic mosques and Hindu temples join churches and synagogues (Num-
rich 1997; Tillman and Emmett 1999) and the creation of a new enclave in
Nashville as shopping streets go from completely Anglo to predominantly His-
panic in the space of twenty years (Chaney 2010) exhibit the dynamic quality
of place. In the Virginian suburbs of Washington, D.C., Joseph Wood (1997)
demonstrates how Vietnamese immigrants are slowly appropriating particular
aspects of the retail and institutional landscape—shopping plazas, cemeteries,
and churches—to create needed places to shop and worship while also imprint-
ing the landscape with their own identity. Recent Nigerian immigration to
Dublin has prompted a divergence in neighborhood perception between the
“Little Africa” labels imposed by the outside native Irish community and the
network of private social clubs, invisible to outsiders but accessible to Nige-
rian-Irish with a few words in Yoruban (White 2002).
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Ethnic place-making is not simply a question of rendering colorful ethnic
themes on an urban (or rural) landscape. It shapes the identities of each group
(Wood 1997). Evoking the humanistic geography of Edward Relph (1976) and
Anne Buttimer (1980), there is literature in environmental psychology positing
a relationship between places and the identities of individuals and groups.
According to Harold Proshansky and others (1983), places trigger much of a
person’s cognitive identity. Different experiences occurring in a place help to
construct an individual’s feelings and values. Clare Twigger-Ross and David
Uzzell (1996) further explore this idea, examining how places provide a degree
of continuity, distinctiveness, and self-esteem, especially if individuals feel as if
they belong there.

As immigrant groups enter an area, their place-making satisfies vital aspects
of a group’s identity. This can occur through the new physical elements intro-
duced. To the Vietnamese inhabiting Westminster, California’s “Little Saigon,”
the neighborhood’s characteristic architecture evokes the ancestral homeland
and also signifies to insiders and outsiders that “this is a Vietnamese place”
(Mazumdar and others 2000, 329). Moreover, the networks established within
this place render it highly significant to the community’s sense of itself
(Mazumdar et al., 2000).

IMMIGRANTS IN PARIS

Immigration is a long-standing part of the French experience. Labor from other
European countries came to work in French factories and by 1930 there were
proportionally more immigrants in France than in the United States (Freedman
2004). The French openness contained an important caveat: immigrants were
expected to fully engage in the French nation through the adoption of lan-
guage, culture, and political traditions – an ideal that did not allow for
hyphenated French (Brubaker 2001; Freedman 2004).

After the Second World War, the characteristics of immigration shifted. In
addition to a continued flow of immigrants from Belgium, Italy, Germany,
Spain, and Poland, larger proportions of immigrants came from the former
d�epartements of Algeria (after the independence conflict there) and neighbor-
ing North African countries (and former French colonies) such as Morocco
and Tunisia (Ogden 1989). These joined a smaller population of Maghrebis
established in France since the late 19th century. Two additional population
streams would later join this already diverse population: migrants from the
Francophone colonies of West Africa and those from Southeast Asia, affirming
the importance of postcolonial ties (Freedman 2004).

Today, some 8.4 percent of the population had been born outside of France
(INSEE 2008), a high percentage among European countries but lower than the
foreign-born population in the United States (13 percent). As the primate city-
region of France, the Île-de-France (composed of Paris and the surrounding
inner d�epartements of Seine-Saint-Denis, Hauts-de-Seine, and Val-de-Marne,
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and the outer d�epartements of Val d’Oise, Yvelines, and Seine-et-Marne)
attracts the disproportionate share of immigrants, four of every ten in 2007

(INSEE 2008), more than ten times greater than the other large cities of Lyon
and Marseille (Guillon and Noin 1996). The uneven distribution of immigrants
persists within the Île-de-France. There is a higher percent within the poor
d�epartement of Seine-Saint-Denis in the north and lower percentages among
the affluent suburbs to the southeast and southwest. Within Paris itself the
most recent figures indicate that 20 percent of the population was born outside
France (INSEE 2008). This is not as high a percentage as immigrant gateways
in the United States such as New York and Los Angeles, but is higher than
Chicago (U.S. Census 2009).

The nationality of immigrants looms large in the French consciousness and
fuels the inquietude of political parties like the National Front (the far right
party created by Jean-Marie Le Pen and run now by his daughter Marine Le
Pen). Traditionally, immigration has been quite mixed, with the plurality of
immigrants coming from other European countries (39.2 percent according to
INSEE 2008)—a process likely enhanced by the increasing mobility for workers
within the European Union. Yet it has been those immigrants of color, espe-
cially originating from North Africa, who have excited the popular imagination.
Largely because of this non-European population influx and persistent media
coverage, most French people believe there are far more immigrants than there
are, and that a greater proportion of these immigrants are from Africa (Freed-
man 2004).

Maghrebi—counting the principal nationalities of Algeria, Morocco and
Tunisia—comprise some 5 percent of the population within the Île-de-France
(not including second/third generation descendants). Clusters of Maghrebis
occur in a number of suburban locations. Nearly 7 percent of the d�epartement
of Seine-Saint-Denis are direct unnaturalized immigrants from these three
countries. What Paul White (1989) pointed out more than twenty years ago still
applies today: to a great extent, much of the Maghrebi population is found in
informal housing estates as well as in much of the social housing built in select
Parisian suburbs.

More recently, a second stream of immigrants from sub-Saharan Africa has
arrived in large numbers. These are mainly immigrants from Cameroon, Sene-
gal, Cote d’Ivoire, Mali, and both Congos: all French-speaking countries and
former colonies of France or Belgium. Nearly 70 percent of all sub-Saharan
immigrants in France live within the Île-de-France and this group constitutes
about 3 percent of the region’s overall population. A significant Haitian immi-
grant group has blended together with the sub-Saharan African population.

THE ESTABLISHMENT OF THE GOUTTE D’OR

The Goutte d’Or neighborhood is located due north of the city center in the
eastern part of the 18th arrondissement. Before the mid-19th century, this district
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was outside the walls of Paris; it was a faubourg situated on the path between
Paris and the Basilique de Saint Denis, where French royalty was buried. In the
18th and early 19th century, the Goutte d’Or was known principally for its
numerous mills and plaster quarries. The development of the railroad north
from Paris in 1842 led to the district’s rapid urbanization.

From its beginnings as an urban district, its working-class character marked
the Goutte d’Or. This begins with the built environment. There is much new
construction in the Goutte d’Or—mainly due to an urban renovation program
—and some gentrification, but several observers remark upon the ordinariness
of the older buildings. In contrast to the highly elegant style found within those
fashionable districts emerging at the same time, the buildings were constructed
more economically, without balconies, few embellishments, plain ledges, and
cheaper building materials. The apartments were small and crowded. Data from
the 1921 census reveals that two-thirds of the apartments contained only one or
two rooms and virtually no grand flats with five or more rooms (Toubon and
Messamah 1990). This was part of a general plan to push Paris’s more popular
neighborhoods towards the north and east.

From the outset, Goutte d’Or was a neighborhood of skilled and unskilled
workers. Records from 1886 show a population composed of tailors, cobblers,
metalworkers, cabinetmakers, wood and stoneworkers, locksmiths, carpenters,
and manual laborers, with a few working for transportation and some more
involved in local commerce (Toubon and Messamah 1990). The population
was poorer than the rest of Paris, but was not marked by substantial immigra-
tion. Those immigrants that did settle here were mainly from Italy and Portu-
gal and arrived without financial means. Wealthier immigrants, Americans and
British, would more likely settle within the prosperous districts in west Paris.

Figure 1 depicts the Goutte d’Or today. While boundary definitions vary, by
all accounts it encompasses a neighborhood bordered on the east by the rail-
road tracks, on the west by Boulevard Barb�es (a grand boulevard built by
Baron von Haussmann), and on the south by rue de la Chapelle, which also
includes an overhead Metropolitain line. The northern boundary is a bit more
fluid, although the shopping street of rue Ordener has conventionally been
used as the northern boundary.

The Goutte d’Or is quite small in size – perhaps 750 meters north to south
and 400 meters east to west, or 37 hectares in total, and is well contained.
Within these confines, the streets are quite narrow (Breitman and others 1988).
The district is densely populated, with over 23,000 people. This leads to a den-
sity of 62,000 people per square kilometer or 161,000 people per square mile.
This is more than double the density of the borough of Manhattan and of the
rest of Paris itself.

The Goutte d’Or always had a reputation as a working-class neighborhood.
From the 19th century (as captured by Emile Zola’s realist novel l’Assommoir)
the Goutte d’Or became fixed in the Parisian imagination as an impoverished
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place, teeming with criminality and inebriety. An account of the neighborhood,
written more than 100 years later, deployed these same themes, adding drug
addiction and prostitution to this unsavory mix (Golding 2006).

Even though the popular character of Goutte d’Or was fixed from the point
of inception, the ethnic character of the district has evolved over time. Before
World War II, there were proportionally fewer foreigners in the Goutte d’Or
than elsewhere in Paris: immigrants from Spain, Italy and Portugal favored
other neighborhoods (Vuddamalay and others 1991). As immigrants from
North Africa and Sub-Saharan African arrived in the 1950s, many of them set-
tled in the Goutte d’Or. By the 1980s, the largest concentration of Maghrebis
was found within this district (White 1989; Bouly de Lesdains 1999). An exhaus-
tive study of the Goutte d’Or, conducted by Jean-Claude Toubon and Khelifa
Messamah (1990), showed that about half the district’s population was made
up of non-French, and fully half of these were Maghrebi. The next significant
population after this was composed of “other Africans,” those from the West
African countries described above.

Toubon and Messamah were also careful to depict a northern sector and a
southern sector divided by rue Polonceau (see Figure 1). Within the southern

FIG. 1—Goutte d’Or Neighborhood

ETHNIC PLACE IDENTITY IN PARIS 39



sector, the non-French population was 63 percent and the Maghrebi population
was 37 percent. Other Africans were a little over 10 percent here. An additional
study by Vuddamalay et al. (1991) used 1982 data to confirm a massive Mag-
hrebi presence south of rue Polonceau, with smaller numbers of Maghrebis fur-
ther north combined with growing populations of sub-Saharan Africans and
Haitians. Unfortunately, there is no small-scale nationality data for more recent
periods.1 But the sub-Saharan immigrant population in France has tripled
between 1982 and 2005 and the bulk of this population lives within Paris itself
(INSEE 2005). Our observations of the people on the street, the commercial
landscape, and our interviews suggest that the sub-Saharan population within
the Goutte d’Or would have likely more than tripled in this same time period.
With the inclusion of children and other second-generation West Africans, the
entire district may have a population that surpasses 20 percent West African.

Today, the Goutte d’Or continues to cut a distinctive profile for many out-
siders from other parts of Paris and from France at large. The reasons are not
hard to discern. As North African immigrants poured into this district during
the 1960s, it is likely that an image of the Goutte d’Or as an exotic locale was
fixed in the French imagination and added to its reputation. A number of sub-
urban locations contain more immigrants of North African extraction—and
these have also experienced more social unrest—but the Maghrebi presence in
the Goutte d’Or is remarkable because of its location inside Paris and its prox-
imity to all Parisians. It is close to Gare du Nord and to Montmartre, and is
well served by a number of significant metro stops along the much-traveled
north-south number 4 line. For those with a taste for particular groceries and
household goods, the Goutte d’Or can be a good place to shop.

FIG. 2—�A la sauvette selling in the street.
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GOUTTE D’OR AS A POPULAR PLACE

The Goutte d’Or’s popular profile continues today. According the French cen-
sus (INSEE 1999, 2009), incomes here are about 50 percent of the median for
the Paris region and the poverty population is about three times as large.
About 50 percent more households receive unemployment assistance when
compared to the metropolitan region. Lower levels of education, a greater inci-
dence of single-parent families, and a higher proportion of noncitizens justify
classifying the Goutte d’Or as a ZUS, or sensitive urban zone. It bears men-
tioning that, even though the neighborhood is poor, there is not as much evi-
dence of the deep poverty that exists in many U.S. neighborhoods and in the
Parisian banlieues.

The Goutte d’Or is a noisy neighborhood, with lots of activity taking place
throughout the day. These are not organized festivals, but simply the actions
of people coming together. Add to this a kind of hustling quality especially
near some of the main traffic points. It is impossible to exit the Chateau
Rouge Metro stop without being accosted by numerous men trying to sell
something: cigarettes, perfume, watches, and other goods that may or may not
be counterfeit. The intensity of such activity is even higher at the corner of
Boulevard Barb�es and rue de la Chappelle, which attracts many potential cus-
tomers. There are few women among these more aggressive hucksters, but one
will find many women selling goods on the street outside of the built establish-
ments. There vendors �a la sauvette sell all manner of cut-rate items: things to
eat like chestnuts and grilled corn, vegetables like eggplants, women’s hand-
bags, and pirated DVDs. “Stands” are constructed from old shopping carts,
overturned cardboard boxes, crates, sacks on the street, and card tables (Fig-
ure 2).

The nature of the built environment is significant as well and the Goutte
d’Or provides numerous opportunities for deeply discounted shopping. These
are hardly the fancy boutiques, jewelry stores, and fine-food establishments that
tourists associate with Paris. Instead along Boulevard Barb�es is found the city’s
largest Tati (a deep-discount store) and a phalanx of informal vendors trying
to sell even cheaper items just outside the doors of Tati. Here are lined an
array of inexpensive electronics stores, with offers to sell and repair most man-
ner of phones, laptops, and other portable devices. Deep within the neighbor-
hood, along rue des Poissonniers, is an old theater converted to a kind of flea
market (Figure 3). In this, with the stage and gallery still present, are assembled
tables and tables of deeply discounted shoes and boots.

The other indicator of this neighborhood’s popular quality lies in the res-
taurants, cafes, and hotels. These are always such an integral part of any Pari-
sian area and often help to define the nature of place. Within the Goutte d’Or,
there are numerous places to get a meal or sip a glass of wine, but the feeling
is different here. The Routard guides, a common source of restaurant and bar
advice a bit less expensive than Michelin, do not offer many fine or even mod-
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erate dining options here. There appear to be fewer outdoor cafes, so common
in Paris both summer and winter. Primarily white French men and women fre-
quent the few such spaces that do exist. Many of the restaurants are variations
of fast food: Kentucky Fried Chicken, Greek/Turkish sandwiches, inexpensive
Chinese and Indian places, and some African buffets as well. Here patrons can
find a meal for under five euros and a beer for an additional two euros. And
these are just the named establishments. The side streets contain numerous
unnamed eating/social clubs that serve food primarily to members of the com-
munity. Instead of the grand hotels or pricey boutique hotels found elsewhere
in Paris, the Goutte d’Or contains lodgings where one can spend the night for
under forty euros and sometimes for less than twenty-five euros. Many of these
hotels have customers who may remain long term, if they find it cheaper than
an apartment. Some of those rooms are actually paid for by nonprofits or
emergency programs in the name of the families.

The final side effect of a poorer neighborhood is often reflected in a great
deal of small-scale criminal activity (Golding 2006). Turnstile jumping, for
instance, is a much more frequent activity here than in every other observed
metro station in Paris. At the entrance to gates, strangers plead to try and push
through the gate at the same time as paying customers. Petty indicators of drug
use are everywhere, especially small-scale dealing and marijuana use on the
streets that is quite obvious to the nose. And prostitutes—most appeared to be
sub-Saharan African immigrants—station themselves along a few side streets
near the entrance to the quartier. Violent crime surely exists, but does not
appear to constitute an enormous problem. There is safety in numbers, what

FIG. 3—Inside Kata discount footwear
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Jane Jacobs (1961) described as “eyes on the street’” and the density and street
life in this neighborhood apparently shield residents from excessive danger.
However, property crimes like pickpocketing can be quite common.

GOUTTE D’OR AS A ETHNIC PLACE

The Goutte d’Or is the Parisian quarter with the most immigrants, one-third
of the total population. And it has emerged as a destination for many people
from the outside: curious Parisians to be sure, but also ethnics from around
the country and from neighboring countries as well who seek the special mix
of products and services that only this neighborhood can provide.

The Goutte d’Or contains three broad ethnic populations. The “white” or
European French continue to have a presence, and can be subdivided into two
groups. Many have lived here all of their lives, and that is why one often sees
older people on the street who are reluctant to give up the less expensive rents
of this quarter. They are joined by a number of other people who are seeking
rents that are not quite as high as in other parts of Paris, but in a neighbor-
hood that is exceptionally well serviced by transportation (Golding 2006). For
the most part, the European French do not linger on the street, but frequent
certain bars and cafes. They buy apartments for their relative value, not out of
an attachment to this particular neighborhood (Golding 2006). Along rue Dou-
deauville, in the northern part of the neighborhood, a few places serve a mostly
white clientele. Further north on rue Ordener, at the very boundary of the
neighborhood, the white population is a more frequent presence.

The Maghrebi population is found throughout the neighborhood, but the
highest percentages are towards the south, just as was found by Toubon and
Messamah (1990). In this case, the ethnic imprint blends into the Islamic religious
imprint and is evident as practiced and in the built environment. The most for-
mal expression of the Islamic religious presence derives from the Mosqu�ee al Fath
(Figure 4). This is the most visible mosque in this area, although there is an addi-
tional storefront mosque on rue Myrha. Mosqu�ee al Fath is central to the neigh-
borhood, located as it is on the corner of rue Polonceau and rue Poissonniers. It
is simply not large enough to accommodate all of the adherents who seek to pray
in the Goutte d’Or, and the government has not provided close alternatives. That
is why the Friday call to prayer blankets the rue Poissonniers with people praying
in the street. This outward expression of religion is technically illegal in France,
but the police remain largely on the perimeter. Such mass prayers have become a
rallying point for anti-immigrant groups such as the National Front. At the same
time, many non-Muslim residents of the neighborhood do not appear to be terri-
bly bothered by this (Barros and Marillier 2010). It is partly to create more oppor-
tunities for indoor prayer that the Parisian government has opened up an
alternative site to the north of the Goutte d’Or in an old barracks (Le Monde
2011). The plans are for a much larger mosque, on the site of the present mosque,
and the construction of a new Institute of Islamic Cultures on rue Stephenson.
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The city’s decision to build two major Islamic structures in the Goutte d’Or
attests to the centrality of this neighborhood in the life of French Muslims.

Such is the presence of Islam in the Goutte d’Or that every bookstore is an
Islamic bookstore—selling mostly Korans and other religious texts—and all
butcheries are Halal. These butcher shops provide meat prepared according to
Islamic dietary regulations that prohibit pork or blood products and requires
that the animal be slaughtered according to particular precepts. The famous
French charcuterie, selling a variety of sausages made from pork, is rarely
found (although the Cochon d’Or is one notable exception). Bakeries, quite
common throughout the neighborhood, do not serve non-Halal ingredients.
The visibility of the Maghreb population in general is quite evident in terms of
dress, particularly for women. Few women wear the full burqa, which reveals
only the eyes, but other forms of headdress such as the hijab for women and
the skullcap for men, are extremely common on the streets.

Much of the West African population in the Goutte d’Or shares the Islamic
religious affiliation of the Maghrebis, but the cultural traces are much different.
Remember that as a group, immigrants from Senegal, Cote d’Ivoire, Cameroon,
and other countries established a presence far more recently than did those
who came from Algeria, Morocco, and Tunisia. The West African population
has established its presence in a variety of ways. To begin with, the commerce
of the street hearkens back to Africa. African beauty shops, African groceries,
and African restaurants are found virtually everywhere. There are several places
where one can buy particular African food specialties.

FIG. 4—Mosqu�ee al Fath
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Calling centers, specializing in calls to African countries, are available.
Despite its name, this phone boutique specializes in telephone packages to
West Africa (Figure 5). A further indicator of the artisanal African influence
lies in the large number of fabric stores featuring patterns and textures from
West Africa. These Tissus Africains are clustered especially along rue Myrha and
each is essentially a tiny storefront where a variety of exotic and colorful fabrics
are sold. Finally, the travel businesses here focus on trips back home. Flights to
various African countries are featured on the windows of the agencies.

Based on our interviews with merchants, many of the shops have an over-
whelmingly African clientele, even though the proprietors are rarely African
(based on interviews from fall 2011). The high volume of African customers
was also confirmed by Marie Chabrol (2011) in a recent dissertation on this
neighborhood. She found that two-thirds of people surveyed in the immediate
area just to the east of the Chateau Rouge metro came from outside the neigh-
borhood, and the vast majority of these were born in West African countries.
These visitors are looking for familiar foods, cosmetics, and fabrics.

The high percentage of West Africans coming from outside the neighbor-
hood coupled with the numbers already resident flavors the streets in a distinct
way. Some public space exists near the Eglise St. Bernard—made famous in
1996 for the forcible removal of 300 undocumented African migrants—but for
the most part the inhabitants of the Goutte d’Or create spaces near where peo-
ple want to be. More than just about any other neighborhood witnessed, peo-
ple hang out, converse, joke, and sell things in the streets and around the
metro Chateau Rouge. For the most part, this activity is performed by West

FIG. 5—Call Center and Internet Cafe
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Africans. As Chabrol (2011) found, many visitors come to this neighborhood
for more than just shopping. Some come to visit friends and acquaintances
and simply to cruise the streets. The Maghrebi population partakes to a lesser
extent, but in different sections of the district, and more often inside cafes,
stores, and bars. This may be because many of the managers are from North
African countries and thus have greater control over interior spaces. From all
appearances, there were few European French hanging out on the streets; most
were walking on their way to a particular destination. The few who we saw
were more likely to be inside establishments. Even in this case, from our obser-
vations and based on interviews with neighborhood merchants, it appeared that
most European French were more likely to go to spots on the neighborhood’s
periphery or well outside its boundaries.

THE GLOBAL AND THE LOCAL ALONG RUE POULET

While the Goutte d’Or contains numerous shopping streets and a march�e, the
epicenter is a small one-block-long section of rue Poulet extending from Boule-
vard Barb�es and the Chateau Rouge metro stop northeast to rue Doudeauville.
This street is completely saturated with stores, not cafes or restaurants, but
places of commerce. On many days, rue Poulet is so crammed with people on
the street that delivery trucks cannot get through, a condition lamented by
storekeepers who wish to keep traffic circulating through the quarter. This also
generates copious litter that must be cleared constantly lest it take over the
street. Despite the crowds, vendors �a la sauvette find spaces to sell their goods
on the street. Others brush against newcomers, trying to sell cigarettes, hand-
bags, perfume, and advertisements for a neighborhood soothsayer.

As with most of the commerce within the Goutte d’Or, the attraction and
customer base here is not at all geared to the regular tourist crowd or to the
European French population. The rare tourist who ascends the Chateau Rouge
metro stop or ventures from Montmartre across Boulevard Barb�es would mark
well the contrast between this street and the storied streets they had just left.
Even for many residents of Paris, this area is considered quite off the beaten
path, far more so than certain areas of Belleville or rue de Choisy (in the 13th

arrondisement), which also carry a distinct ethnic character.

Beyond the people on the streets, the types of businesses here and the prod-
ucts they sell are instructive. Figure 6 provides information on every business
on rue Poulet. The figure on the left displays the shops on rue Poulet with
Boulevard Barb�es at the top and rue Doudeauville at the bottom. The busi-
nesses are colored according to the nationality of the owner. The figure on the
right carries the same information, except the businesses are colored according
to the nationality of the customers. These businesses were observed numerous
times, photographed, visited, and an employee was interviewed at each one.
Interviews took place on a Saturday in November. Saturdays are by far the bus-
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iest period of time for most of the stores along rue Poulet and this allowed us
to observe the street at the apex of activity.

From the information we assembled, we can make five related points. First,
rue Poulet is by no means a classic Parisian commercial shopping street with
places for people to sit down, grab a coffee or wine, and chat with friends over
a sandwich. Although there are several caf�es and restaurants in the neighbor-
hood at large—some along nearby streets and on the western side of Barb�es—
there are none to be found here. In addition, there are no bakeries, another
staple of Parisian culture which again is found along most shopping streets.
There is a hotel however, as well as a pharmacy, shoe store, a self-service Laun-
dromat, and a cobbler.

Second, most of the businesses cater to a specifically ethnic clientele,
through the provision of particular foods, fabrics, cosmetics, and entertainment
that comes from abroad. One striking aspect is just how many butchers are
found along the right-hand side of the short street: a total of four. Each of
these butchers is halal, the meat must be prepared in a certain way, and there
are no pork products. We asked questions regarding the previous business, and
in at least three cases, there was a butcher beforehand (there was no response
in the fourth case). Another common business is exotic groceries, of which five
are located here. Sellers of African fabrics own three of the storefronts. Cos-
metic businesses number three, as do stores that sell records and DVDs. Again,
the product lines here are specifically intended for the immigrant, largely West
African, consumer. Finally, there is one business that focuses on providing
phone booths and another that offers cell-phone service.

Third, the clientele on this street are overwhelmingly sub-Saharan African.
This is evident from casual observation at all times of the day and all days of
the week. The language of the street is French, but heavily accented French.

FIG. 6—Businesses on rue Poulet
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Occasionally Arabic is heard as well. Beyond these observations, questions on
the ethnic nature of the clientele were asked of each business. Store owners
reported that the lion’s share of customers on this street were West African in
origin.

Fourth, while a number of West Africans shopping on the street and in the
businesses come from the neighborhood, the employees and managers that we
interviewed all stated that their customers come from everywhere: other neigh-
borhoods in Paris, the suburbs, and even other countries like England,
Germany, and Belgium. This means that rue Poulet has become an interna-
tional shopping destination. As one employee told us, this is the Champs-
Elys�ees du Noir, because the blacks come here to shop and find the special
items they cannot find elsewhere. This is an ethnic place all right, but is also a
focal point for a much broader population.

Fifth, the ethnic makeup of the owners is quite different from that of the
employees. This is an ethnic economy inasmuch as the products and customers
are concerned. Of the stores that provided this information, only three—two of
them fabric stores and one a DVD/CD store—are owned by West Africans.
White French own another three stores. Maghrebis own four stores, plus the
hotel. And South Asians own the cell-phone store and the phone center. What
is most interesting here is the extent to which Southeast Asians, who are not
commonly seen in this neighborhood, own more businesses (six) than anybody
else. And it is a rare owner who lives in the neighborhood. The bosses are not
wealthy men and women—for the most part they live in the suburbs, in the
13th (in the case of two Indochinese) or in the 19th arrondissement. Only two
owners live in the vicinity.

As most of these are small, family-run affairs, the owners tend to hire
members of the same nationality group—perhaps family members, although
this was not asked directly. There were a few cases where patrons hired
employees of a different ethnic group—primarily West Africans, probably in
recognition of the clientele that the business was most likely to serve. As with
the owners, most employees lived outside the neighborhood. Overall, ten
employees were listed as living in the Goutte d’Or, out of about seventy who
provided an address.

MAKING A LOCAL PLACE FROM A GLOBAL COMMUNITY

The Goutte d’Or has long been a place that captured the French imagination.
From its inception, it was known as a poor but colorful neighborhood. This
reputation is affirmed by a quick stop across the main Boulevard Barb�es or an
ascent from the Chateau Rouge metro stop. More recently, the Goutte d’Or
has become more clearly defined as an ethnic place—made by immigrants from
the Maghreb and West Africa. Just as a group is defined partly by its external
boundaries, the perceptions of outsiders have a large role in defining this place.
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But internal perceptions are equally important, and these create much more
nuanced definitions.

Three distinct communities each “make” this neighborhood. The European
French—many who have lived here for a long time but some who have moved
recently to take advantage of the (slightly) lower rents—see this place as yet
another quarter of Paris. They participate more broadly beyond the boundaries.
The Maghrebi population, both first-generation immigrants from North Africa
and their children, have established a strong religious and commercial presence
here. The development of a new mosque, the establishment of the Islamic Cen-
ter here, and continued business ownership, confirm the Goutte d’Or as an
important cultural and religious anchor throughout the Île-de-France. The
West African population is of relatively recent origin. Yet they have come to
define much of the street life of the Goutte d’Or and, while not thus far well
represented among the business proprietors, they make up much of the cus-
tomer base. What is more, many of the people shopping and socializing on the
streets of the Goutte d’Or come from beyond the neighborhood, throughout
the region, and even internationally.

Ethnic groups make places by modifying the landscape in the community
and by altering the social milieu. Neighborhoods like the Goutte d’Or are
marked by the intensity of social activity that occurs here every hour of every
day. It is a pattern of activity quite distinct from patterns witnessed in other
neighborhoods and indicates that Massey’s maxim of the “global within the
local” holds true as the networks of contacts and exchanges—migrants, visitors,
groceries, and telephone calls—circulate well beyond this neighborhood into
the state, the region, and the world. At the same time, the world is brought in
and is represented in every facet of life here.

There is one further point. Over time the Goutte d’Or has come to repre-
sent a significant crux of the French immigrant experience and increasingly the
black French immigrant experience. Despite the fact that French national iden-
tity brooks little dissent, the French nation incorporates many communities
and many distinct cultures. Places are important anchors for identity. For many
French and those who visit Paris, places like the Champs Elys�ee distill French
identity into an iconic place. But such locations do not really speak to the
immigrant French. For them, it is neighborhoods like the Goutte d’Or that
embrace their Paris, one that attracts people from around the world. For those
people who share in the life of the Goutte d’Or and who partake of its charms,
this central destination is a key aspect of their own French immigrant identity.

NOTE

1 Unfortunately, the French statistical service, INSEE, is notoriously recondite in providing
ethnic or nationality information at small scales. The best available information of immigrant
nationality covers only unnaturalized immigrants—those who have not acquired citizenship –
and reports only at the scale of the d�epartement.
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